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Business Location, Type, and Products Sold: The majority of respondents were downtown 

businesses (86%) and primarily retail (50%).  Only 7% of respondents were located adjacent to a 

farmers market.  The majority of respondents do not carry the same or similar products as the farmers 

markets (between 82-87%).  13% to 18% carry similar products. 

 

Impact of Farmers Markets on Local Businesses:  

 The majority of businesses stated they are either positively impacted by the farmers markets or 

not impacted by the markets with only a small percentage stating they are negatively impacted.   

 The Saturday Market had the highest percentage of positive impact (42%) followed by the 

Tuesday Market (33%), the Winter Market (29%), and the Wednesday Market (13%). 

However, when the 13% of businesses stating they are positively impacted by the Wednesday 

Market is compared to the 9.5% of Florence businesses responding, it would suggest there is a 

high rate of positive impact from the Wednesday Market as well.   

 

Potential Impact of New Product Offerings at Markets:  A majority of respondents stated they 

would be either positively impacted or not impacted by a greater diversity of locally grown agricultural 

products along with entertainment and locally produced arts and crafts sold at the markets.  

Entertainment (41%), locally produced arts and crafts (33%) and ethnically diverse products (39%) 

received the highest estimates of potentially positive impact.   

 

Potential Impact of the Number and Hours of Markets:   

 Responses were fairly evenly distributed between businesses that thought an increase in the 

number of farmers markets in Northampton would not help (35%), unsure if it would help 

(35%), and yes would help their business (30%). 

 A clear majority stated that fewer markets would not help their business (77%) with 21% 

unsure. 

 Fairly even distribution on the impact of extended market hours with 35% helping, 33% not 

helping, and 33% unsure.  

 

Opportunity for Collaboration:  The largest percentage of responses suggest that, yes, collaborations 

between farmers markets, businesses, and the City would improve their business.   

 Joint marketing (64%)  

 A year round farmers market (55%) 

 Special events that draw more people into Downtown and Florence (59%) 

 Opportunity for businesses to sell their products at farmers markets was less clear with 39% 

yes, 32% unsure, and 30% stating it would not improve their business. 

 

Buying and Selling Locally Made Products:  

 A majority of respondents do not purchase products at the farmers markets for their business 

(64%).  29% of respondents purchase products at either the Saturday or Tuesday markets.   

9.5% purchase food at the Wednesday market, when compared to the 9.5% of respondents that 

are located in Florence may indicate those businesses could be purchasing from the market as 

well.   

 A large majority of businesses either do not sell locally produced products (68%) or do not 

have trouble obtaining such products to sell (32%).  The few respondents that purchase locally 



produced agricultural products stated that the increase in direct sales to the public by farmers 

has decreased farmer’s desire to sell wholesale (1).  Also 2 respondents mentioned that it would 

be easier to purchase locally grown farm products if there was an easy way to know which 

products are available on a daily/weekly basis such as a clearinghouse or some other way to 

search for available products without needing to contact multiple farms.   

 78% of respondents stated that the ability to sell comparable items found at farmers markets for 

a competitive price was not applicable to their business.  Of those that do sell comparable 

items, 15% can sell at a competitive price and 7% cannot.  

 

Other Comments: 

 Overall, businesses and their customers enjoy the farmers markets, consider them an asset, and 

want them to continue.  

  A couple of respondents commented that the parking demand during market hours impacts 

their business and would be concerned about larger markets or entertainment at markets that 

would create even more demand for parking.  

 A couple of respondents commented that the markets are concentrated in a one block area and 

tucked behind Thorne’s market which concentrates the activity in one area and with parking 

close by encourages people to shop at the markets and then leave.  While at the same time, a 

few respondents noted that they get farmers market shoppers coming into their business while 

they are in town.   

 A few respondents suggested moving one or more of the markets to Pulaski Park to create an 

on-street presence for the markets which encourages other shopping, spreads out the activity in 

downtown, and would revitalize the park.  

 Suggest market vendors tell market customers that their products are also sold locally in 

Northampton stores at times when the markets are not open.   

 One respondent thought larger markets would draw more people from around the region to 

generate new customers coming into Northampton.  

 

Conclusions and Recommendations: 
 

1. The concentration of businesses and farmers markets in Downtown Northampton and Florence 

create a vibrant commercial center that attracts customers to the benefit of all.  

2. The business community generally endorses a greater diversity of products sold at farmers 

markets especially more locally grown agricultural products, locally produced arts and crafts, 

and ethnically diverse products.   

3. Explore collaborations between farmers markets, businesses, and the city especially joint 

marketing, a year round farmers market, and special events.  

4. Explore the possibility of a clearinghouse where local businesses can easily purchase locally 

grown farm products for use or sale in their business.   

5. Consider other locations in downtown for the markets that would allow for expansion of the 

markets as well as encouraging farmers market customers to shop in downtown businesses 

considering overall downtown vibrancy, visibility/access, and parking needs. 

6. Consider promotions that recommend farmers markets and local businesses to each other – i.e. 

other businesses where vendor products can be purchased in Northampton. 


